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ALAGAPPAUNIVERSITY,KARAIKUDI
NEW SYLLABUSUNDERCBCSPATTERN(w.e.f.2017-18)

B.B.A.-PROGRAMMESTRUCTURE

Sem Part
Course
Code

TitleoftheCourse
Cr.

Hrs./
Week

Max.Marks

Int. Ext. Total

I

I 7BBA111
LanguageCourse–I–jkpo;r;

nrk;nkhopAk;tzpfkly;fSk;
3 6 25 75 100

II 7BBA121
EnglishLanguageCourse–I
BusinessEnglish

3 6 25 75 100

III
7BBA1C1 Core–I–ManagerialEconomics 4 6 25 75 100
7BBA1C2 Core–II–FinancialAccounting 4 6 25 75 100

Allied–I 5 5 25 75 100

IV
7NME1A/
7NME1B/
7NME1C

(1)Non-MajorElective–I–

(A)jkpo;nkhopapd;mbg;gilfs;/

(B),f;fhy,yf;fpak;/

(C)CommunicativeEnglish

2 1 25 75 100

Total 21 30 -- -- 600

II

I 7BBA211
LanguageCourse–II– mYtyf

Nkyhz;ik
3 6 25 75 100

II 7BBA221
English Language Course – II
BusinessReportWriting

3 6 25 75 100

III
7BBA2C1

Core–III–Principles of
Management

4 6 25 75 100

7BBA2C2 Core–IV–CostAccounting 4 5 25 75 100
Allied–II 5 5 25 75 100

IV 7BES2 EnvironmentalStudies 2 2 25 75 100
Total 21 30 -- -- 600

III

III

7BBA3C1 Core–V–OrganizationalBehaviour 4 7 25 75 100
7BBA3C2 Core–VI–BusinessStatistics 4 7 25 75 100

7BBA3C3
Core–VII–Computer Applications
inBusiness–I

4 8 25 75 100

Allied–III 5 5 25 75 100

IV

7NME3A
/
7NME3B
/

7NME3C

Non-majorElective–II–

(A),yf;fpaKk;nkhopg;gad;ghLk;/

(B)goe;jkpo;,yf;fpaq;fSk;

,yf;fpatuyhWk;/

(C)EffectiveEmployabilitySkills

2 1 25 75 100

7SBS3A1
/
7SBS3A2
/
7SBS3A3

SkillBasedSubject–I

2 2 25 75 100
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V 7BEA3 ExtensionActivities 1 - 100 - 100
Total 22 30 -- -- 700

IV

III

7BBA4C1
Core–VIII–Production and
OperationsManagement

4 5 25 75 100

7BBA4C2 Core–IX–Marketing
Management

4 5 25 75 100

7BBA4C3
Core–X–ComputerApplications
inBusiness–II

4 5 25 75 100

7BBA4C4 Core–XI–BusinessMathematics 4 6 25 75 100
Allied–IV 5 5 25 75 100

IV

7SBS4B1
/
7SBS4B2
/
7SBS4B3

SkillBasedSubject–II 2 2 25 75 100

7BVE4/
7BMY4/
7BWS4

ValueEducation/
ManavalakalaiYoga/
Women’sStudies

2 2 25 75 100

Total 25 30 -- -- 700

V

III

7BBA5C1 Core–XII–ResearchMethodology 4 5 25 75 100

7BBA5C2 Core–XIII–Management
Accounting

4 6 25 75 100

7BBA5C3 Core–XIV-HumanResource
Management

4 5 25 75 100

7BBAE1A
7BBAE1B

Elective–I
A)TourismManagement(or)
B)MarketingResearch

5 5 25 75 100

7BBAE2A
7BBAE2
B

Elective–II
A)ServiceMarketing(or)
B)InsuranceManagement

5 5 25 75 100

IV

7SBS5A4
/
7SBS5A5
/
7SBS5A6
/
7SBS5A7

(2)SkillBasedSubject–III 2 2 25 75 100
(2)SkillBasedSubject–IV 2 2 25 75 100

Total 26 30 -- -- 700
VI III

7BBA6C1
Core–XV–Investment
Management

4 5 25 75 100

7BBA6C
2

Core–XVI–FinancialManagement 4 5 25 75 100

7BBA6C
3

Core–XVII–BusinessLaw 4 5 25 75 100

7BBA6C
4

Core–XVIII–ProjectReport&
Viva-Voce

4 6 40 60 100
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B.B.A.

IYEAR–ISEMESTER
COURSECODE:7BBA1C1

CORECOURSE-I–MANAGERIALECONOMICS

UnitI

ManagerialEconomics:Meaning,NatureandScope;ManagerialEconomics
andBussinessDecisionManking-Demandanalysis¬–TypesofDemand–
DeterminantsofDemand–WhytheLawofdemand–WhyDemandcurveslopes
downward–Lawofsupply–LawofdiminishingMarginalUtility– Conceptof
ConsumerSurplus.

UnitII

ElasticityofDemand–Types–Indifferencecurveanalysis–ReturnstoScale
–Increasingreturnstoscale–Diminishingandconstantreturnstoscale.

UnitIII

ConceptofCost–BreakEvenPoint–NationalIncome–Measurementandits
difficulties.

UnitIV

ConceptofNormalProfit–ScalesmaximizationPrinciple.Monopoly–

7BBAE3A
7BBAE3
B

Elective–III
A)RetailManagement(or)
B)InternationalMarketing

5 5 25 75 100

IV

7SBS6B4
/
7SBS6B5
/
7SBS6B6
/
7SBS6B7

(2)SkillBasedSubject–V 2 2 25 75 100
(2)SkillBasedSubject–VI 2 2 25 75 100

Total 25 30 -- -- 700
GrandTotal140 180 -- -- 4000
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MonopolisticCompetition–EconomicsofBulkPurchase.Perfectcompetition–
ImperfectCompetition,Oligopoly.

UnitV

FunctionsofMoney–RoleofCommercialBanks–RBI–Methodsofcredit
control–MonetaryandFiscalPolicies.

SUGGESSTEDREADING:

1.PrinciplesofEconomics- M.L.Jhingan

2.MicroEconomics - M.L.Seth

3.TheIndianEconomics - IshwarC.Dhingra

4.ManagerialEconomics - JorlDean

♣♣♣♣♣♣♣♣

IYEAR–ISEMESTER
COURSECODE:7BBA1C2

CORECOURSE-II-FINANCIALACCOUNTING

UnitI

IntroductiontoFinancialAccounting–Bookkeeping–Meaningandobjectives
–Doubleentrysystem–Importance–advantages–Journalandledger–Preparing
Trialbalance– Subsidiary books– DifferenttypesofCash books– Bank
ReconciliationStatement.

UnitII

FinalAccounts–CapitalandRevenueitems–PreparationofTrading,Profit
andLossaccountandBalanceSheet–Adjustmententries–AccountCurrent–
AverageDueDate

UnitIII

Accountsfrom incompleterecords–Defects–Ascertainmentofprofit–
Conversionofsingleentryintodoubleentry

UnitIV

AccountsofNon–profitOrganisations–Capital,Revenue,DeferredRevenue
Expenditures–PreparationofReceiptsandPaymentsAccountandIncomeand
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ExpenditureAccount–BalanceSheet

UnitV

Depreciation–Meaning–Causes–Needs–ProvisionsandReserves.

TextandReferenceBooks:

AdvancedAccountancy – R.L.Gupta

AdvancedAccountancy – R.S.N.Pillai&Bagavathi

AdvancedAccountancy – S.P.Jain&K.L.Narang

(Note:Questionsmustbe60%onproblemsand40%ontheoryparts)

♣♣♣♣♣♣♣♣♣♣

IYEAR–IISEMESTER
COURSECODE:7BBA2C1

CORECOURSE–III-PRINCIPLESOFMANAGEMENT
UnitI

Natureandevolutionofmanagement–Meaninganddefinitionofmanagement
– ContributionsofTaylor,Fayol,Mayoand PeterDrucker– Functionsof
management–Management:Art,ScienceandProfession–AdministrationVs
Management–Functionalareasofmanagement–Managerialskills:Technical,
Human,Conceptualanddecisionmaking–Levelsofmanagement.

UnitII

Planning:Definition,importanceandcharacteristics–Planningprocess–
typesofplans–Meritsanddemeritsofplanning–conceptofMBO–Business
Forecasting:Definitionandmethodsofforecasting–DecisionMaking:Nature,
importanceandstepsinDecisionmaking–Decisionmakingtechniques.

UnitIII

Organising:Meaning,definition and Principles,Formaland Informal
Organisation–Organisationstructure–Lineandstafforganization–Typesof
Groups–FormalandInformalGroups–Meritsanddemeritsofthegroups
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UnitIV

Directing:DefinitionandPrinciplesofDirecting–Motivation:Meaning,nature
andimportance–Maslow,McGregor,HerzbergMcCleland,andAlderfertheoriesof
motivation–DelegationofAuthority–Centralizationanddecentralization–Merits
andDemerits.Staffing:meaningandimportanceofstaffing–Recruitment,selection,
trainingofstaff.

UnitV

Controlling:Meaning,definitionandneed–Principlesofcontrolling–
Controllingtechniques.Co-ordination:Meaning,needandfeatures–Techniques–
Problemsincoordination.

TextandReferenceBooks:
1.PrinciplesofManagement - K.Sundar
2.PrinciplesofManagement – L.M.Prasad
3.PrinciplesofManagement – Dr.G.Venkatesan,R.K.Sharma&Shashi

K.Gupta
4.Management:Theoryandpractice – C.B.Gupta.

♣♣♣♣♣♣♣♣♣♣

IYEAR–IISEMESTER
COURSECODE:7BBA2C2

CORECOURSE-IV-COSTACCOUNTING

UnitI

CostAccounting– Meaning– Objectives– Functions– Importance–
AdvantagesandLimitations–CostAccountingVsFinancialAccounting–Cost
Analysis–CostElements–ClassificationandMethods–CostUnitandCostCentre.

UnitII

Materialscontrol–Objectivesandadvantages–Purchasing–Centralizedand
decentralisedpurchasing–MeritsandDemerits–StockLevels–EOQ,BINcard–
ABCanalysis–Storesledger–MaterialIssues–FIFO,LIFO,SimpleAverageand
WeightedAverageMethods.

UnitIII

Labour–DirectandIndirectLabour–LabourTurnover–MethodsofWage
payment–Incentiveplans.

UnitIV

Overheads– meaning – classification ofOverheads– allocation and
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Absorptionofoverheads–ReconciliationofCostandfinancialAccounts.

UnitV

PreparationofCostSheet–UnitorOutputcosting–Meaning–Tendersand
Quotation.

TextBooks

1.CostAccounting – S.P.JainandK.L.Narang

2.CostAccounting – RSNPillaiandMrs.Bhagavathi

3.CostAccounting – SP.Iyangar

4.CostAccounting – T.S.Reddy and A.Murthy Margham

Publishers.

(Note:Questionsmustbe60%ofproblemsand40%oftheoryparts)

♣♣♣♣♣♣♣♣♣♣

IIYEAR–IIISEMESTER

COURSECODE:7BBA3C1

CORECOURSE-V-ORGANIZATIONALBEHAVIOUR

UnitI

OrganisationalBehaviour:MeaningandScopeofOrganisationalBehaviour–
FeaturesofOrganisationalBehaviour–IndividualbehaviourandGroupbehaviour.

UnitII

Personality:Meaning–Determinants–PersonalityTraits–Personality
attributesinfluencingOB.Perception:MeaningandImportance–Factorsinfluencing
perception–Perceptioninindividualdecisionmaking–Meaningandtechniquesof
GroupDecisionMaking.

UnitIII

Communication:Meaning,functionsandprocessofCommunication–Barriers
toeffectivecommunicationandmethodsofovercoming–Leadership:Meaningand
types–Importance–Traittheories–behaviouraltheories–ManagerialGrid.
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UnitIV

Conflict:Meaningandtypesofconflict–Negotiationprocess.Stress:Stress
andbehavior–Sourcesofstress–GeneralStresssyndrome–Effectsofjobstress–
IndividualandOrganisationalstrategiesinmanagingstress.

UnitV

OrganisationalChange:Meaning,needandsignificance– Externaland
internalforces–Resistancetochange–Stepsinmanagingchange.Organisational
Development:ObjectivesofODprogram–BasicODassumptions–ODinterventions.

TextBooks:

1.OrganisationalBehaviour–StephenP.Robbins
2.OrganisationalBehaviour–Jit.S.Chandan
3.OrganisationalBehaviour–L.M.Prasad
4.OrganisationalBehaviour:TextandCases–Sundar.K

♣♣♣♣♣♣♣♣♣♣

IIYEAR–IIISEMESTER

COURSECODE:7BBA3C2

CORECOURSE-VI-BUSINESSSTATISTICS
UnitI

Introductiontostatistics– definitions– useofstatisticsinbusiness–

Limitations–TypesofSeries–Formulationoffrequencydistribution–diagrammatic

andgraphicpresentation–significanceofdiagramsandgraphs

UnitII

Measuresofcentralvalue–average–meaning–objectivesofaverage–types

ofaverage–limitationsofaverages-ArithmeticMean–Median–Mode–Geometric

Mean–HarmonicMean–relationshipamongaverages.

UnitIII

Dispersion–meaning–methodsofmeasuringdispersion–Range–Quartile

Deviation–MeanDeviation–StandardDeviation–Coefficientofvariation–usesof

dispersion.
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UnitIV

Correlation–definition–Correlationanalysis–typesofcorrelation–methods

ofstudyingcorrelation– Scatterdiagram,Graphicalmethod,KarlPearson’s

coefficientcorrelation–Rankcorrelation–usesofcorrelationanalysis–Regression

Analysis–definition–regressionequations.

UnitV

IndexNumbers–meaning–uses–constructionofindexnumbers(Chainbase

methodexcluded)–costoflivingindex–limitationsofindexnumbers–TimeSeries–

components–measurementoftrend–graphicmethod,semiaveragemethod,Moving

averagesmethod,methodofleastsquares,Usesoftimeseries.

BooksRecommended:

1.StatisticalMethods – S.P.Gupta
2.BusinessStatistics – S.P.Gupta&M.P.Gupta
3.Statistics–TheoryandPractice – M.C.Shukla&S.C.Gulshan
4.Statistics – R.S.N.Pillai&V.Bagavathi.

♣♣♣♣♣♣♣♣♣♣

IIYEAR–IIISEMESTER

COURSECODE:7BBA3C3

CORECOURSE-VII-COMPUTERAPPLICATIONSINBUSINESS-I

UnitI

IntroductiontoComputers–ComputersSoftwareLanguages–flowcharting–
Programmingconcepts–Assemblylanguage–Highlevellanguage–Operating
system–Compilers–Assemblers–Packages.

UnitII

MSWord–IntroductiontoWord–CreatingWordDocument–Formatting–
Spellcheck–Grammarcheck–WorkingwithTables–Saving,Openingandclosing
Document–MailMerge.
.
UnitIII

MS PowerPoint– Creation – InsertPicture– Animation – Creating
MultimediaPresentations–InserttablesandGraphs
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UnitIV

MSExcel–Introduction–Spreadsheet–EnteringdatainWorkingSheets–
EditingandFormattingWorksheets–Charts–FunctionslikeSaving,Openingand
closingWorkbook.

UnitV

Introductiontointernet–Browsers–SearchEngine–WWW –Internet
Protocols–FTP–TELNET–HTTP–Email–HowtocreateEmail–InternetVs
Intranet–Webpage–URL.

BookforReference:

CompleteReferenceonMSOffice–Deitel&Deitel

♣♣♣♣♣♣♣♣♣♣

IIYEAR-IVSEMESTER
COURSECODE:7BBA4C1

CORECOURSE-VIII–PRODUCTIONANDOPERATIONSMANAGEMENT

UnitI

Operationsmanagement–definition,objectivesandfunctions–Plantlocation
–factorsinfluencingplantlocation–urbanandruralplantsites–multiplelocation.
Plantlayout–objectives,principles,differenttypesoflayout–theirmeritsand
demeritsandsuitability.

UnitII

Workstudy:Definition,meaningAdvantagesofworkstudy-Methodstudy,
objectivesofmethodstudy.Workmeasurement-meaningandobjectives-Timestudy
andMotionstudy.

UnitIII

Productionplanningandcontrol–need,functions–planning,routing,
scheduling.Materialhandlings–Functionsandprinciples–varioustypesofmaterial
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handlingequipments.

UnitIV

Qualitycontrol:NeedforQualitycontrol,Objectives.–Inspection-Methodsof
inspection-Samples-samplingtechniques.Stepsinqualitycontrol,benefitsofquality
control.

UnitV

Materialsmanagement–meaning–need–functionsofmaterialsmanagement
–Integratedmaterialsmanagement.Functionsofstorekeeper–typesofmaterial–
Materialissueprocedure–Inventorycontrol–importance,objectives–Stocklevels–
EOQ,ABCanalysis.

BooksRecommended:

1.Production/operationmanagement–ElwoodBuffa
2.Production/operationmanagement–S.N.Chary
3.Materailsmanagement–anintegratedapproach–P.Gopalakrishnanand

M.Sunderesan
4.PurchasingandmaterialManagement–Textandcases–LamarLeeJr.and

DoanaldW.Dobler.
5.MaterialsManagement–M.M.Varma.

♣♣♣♣♣♣♣♣♣♣
IIYEAR-IVSEMESTER

COURSECODE:7BBA4C2

CORECOURSE-IX-MARKETINGMANAGEMENT

UnitI

MarketingManagement–meaning–functions–distinctionbetweenmarketing
andselling–marketingenvironment–organizationofmarketingdepartment.

UnitII

Market–classificationofmarket–basesofsegmentation–buyerdecision
behaviour–types–determinantsofconsumerbehavior–MarketingMix–elements.

UnitIII

ProductPlanning–meaning–productfeatures–classificationofproducts–
productlineandproductmixdecision–newproductdevelopment–productlifecycle
–Branding–brandname,brandmark,trademarkandlabeling–Packaging–types.
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UnitIV

Pricing–meaningandobjectives–strategies–priceleader–resaleprice
maintenance–methodsofpricing.Distributionplanning–structure,typesandlevels
ofchannels–wholesaling–retailing–functions.

UnitV

SalesPromotion–techniques–Salesforecasting–Personalselling–sales
quotas–AIDAmodelofselling–procedureineffectiveselling.

BooksRecommended:

1.MarketingManagement–PhilipKotler
2.FundamentalsofMarketing–WilliamJ.Standon
3.PrinciplesandPracticeofMarketingIIndia–C.B.Memoria
4.Marketing Management:Textand Cases – an Indian Perspective –

Dr.R.K.VarshneyandDr.S.L.Gupta
5.SalesManagement–RichardR.Still,EdwardW.Cundiff&NormanAP

Gowani.
6.EssentialsofMarketing–Sundar.K

♣♣♣♣♣♣♣♣♣♣

IIYEAR-IVSEMESTER

COURSECODE:7BBA4C3

CORECOURSE-X-COMPUTERAPPLICATIONSINBUSINESS–II
UnitI

Introduction–RoleofComputerinAccounting–ExtendedEnterpriseFeatures
–AccountingandInventoryfeatures–salesandpurchaseorderprocessing–Tostart
Tally–menusandoptions–AccountingwithTally–Pre-definegroupsofaccounts–
Goldenrulesofaccounts–Doubleentrysystems–Ledgercreation.

UnitII

GatewayofTally–AccountsInformation–Primarygroupsofcapitalnature–
revenuenature–Tocreategroupsusingsinglemode–multiplemodes–typesof
Budget–typesofvouchers–Restartnumbering–ForeignExchangeTransactions–
GatewayofTally–InventoryInformation–singlestockgroupcreation–multiple
stockgroupcreation–createstockcategoryusingsinglemode–multiplemode–
configurationsettingsforinventory–costingmethods–FIFO–LIFO–createstock
itemsinmultiplemode–TradingBusiness.
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UnitIII

GatewayofTally–Voucherentry–Typesofvoucher–Inventoryallocations
–Purchaseandsalesordervouchers,entry–Invoiceentry–optionalandregular
vouchers–Balancesheet–GatewayofTally–ProfitandlossAccount.

UnitIV

GatewayofTally–Display–TrialBalance–AccountingBooksand
Statements–InventoryReportsandstatements–cashflow/fundsflowstatement–
GatewayofTally–MultiAccountingPrinting–typesofprintingconfiguration
options.

UnitV

ReconciliationofbankaccountsandotherMiscellaneousoption–Stock
summaryratioanalysis–ImportandExportofdata–backupandrestoreofdata–
loadingofcompany–creatingagroupcompany–Reconciliationofbankaccounts–
securitycontrol– userandpasswords– typesofsecurity– casestudyfor
manufacturingAccounts(minimum 3problems)–casestudyoftradingBusiness
(minimum3problems)–TallyODBC–ExchangeandMergedata.

TextBooks:
1.TallysoftwarePackage–Manual.
2.ComputerApplicationinAccountingSoftware–Dr.P.Kasivairavan.

♣♣♣♣♣♣♣♣♣♣

IIYEAR-IVSEMESTER

COURSECODE:7BBA4C4

CORECOURSE-XI-BUSINESSMATHEMATICS

UnitI

Analyticalgeometry–distancebetweentwopointsinaplane–slopeofa

straightline–equationofthestraightline–pointofintersection–demandandsupply

curves(linear)–marketequilibrium–breakevenanalysis.

UnitII

Settheory–definition–types–union,intersection,difference,andcomplement

ofsets–DeMorgan’sLaw–Venndiagram–simplesetapplications–Cartesian

product

UnitIII
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Differentialcalculus–derivativeofafunction–differentiation–standard

forms–sum,product,quotientrule–differentialcoefficientsofsimplefunctions

(trigonometricfunctionsexcluded)–functionofafunctionrule–simpleapplicationto

economicsusingmarginalconcept(Elasticityofdemand–Excluded)

UnitIV

Higherorderderivatives–maximaandminima–simplemarketingmodels

usingprofitmaximization,fencingandcontainerproblemsonly–Integralcalculus–

standardforms–rulesofintegration–integrationbysubstitution(Trigonometric

functions,integrationbyparts,methodofpartialfractionsareExcluded)–Definite

integral–simpleapplications–findingtotalandaveragecostfunction–producer

surplusandconsumersurplus.

UnitV

Matrices–definition–types–addition,subtraction,multiplicationofmatrices

–inversematrix–solvingasystemofsimultaneouslinearequationsusingmatrix

inversiontechnique–rankofamatrix.

TextBooks:

BusinessMathematics –V.SundaresanandS.D.Jeyaseelan.

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VSEMESTER
COURSECODE:7BBA5C1

CORECOURSE-XII-RESEARCHMETHODOLOGY

UnitI

BusinessResearch–Meaning–Scopeandsignificance–Utlityofbusiness

research–Qualitiesofgoodresearcher-TypesofResearch,Researchprocess

ProblemsEncountered by theResearcher,Problemsand Precautionsto the

Researchers.Characteristics ofGoodResearch

UnitII

Problem identification,selectionandformulationofresearchproblemsSteps

ResearchDesign-featuresofgooddesign-VariousMethodsofResearchDesign-

Hypothesis-meaningandsignificance.
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UnitIII

Sampling-meaning,methodsofsampling-SampleSizeandSampling

Procedure,VariousTypesofSamplingTechniques.TypesofData:Secondaryand

Primary,VariousMethodsofCollectionandData.

UnitIV

AnalysisofData:Measurementandscalingtechniques–Ratingscales–

attitudescales–Likert,guttmanscales.Processingandanalysisofdata-Coding,

EditingandTabulationofData,VariousKindsofChartsandDiagrams.

UnitV

Interpretationsandreportwriting-typesofreports-stepsinwritingareport-

Evalutionofreport,TechniquesofInterpretation, ComponentsandFormatof

ResearchReports,GuidelinesforWritingResearchReports.

SuggestedReadings:
1.ResearchMethodologyMethods&Techniques-KothariCR
2.BusinessResearchMethods-CooperandSchindler
3.ResearchMethodology-C.Murthy
4.ResearchMethodology-Bhattacharyya
5.ResearchMethodology-PanneerSelvam

6.ResearchMethodforBehavourialSciences-Gravetter

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VSEMESTER
COURSECODE:7BBA5C2

CORECOURSE-XIII-MANAGEMENTACCOUNTING

UnitI

ManagementAccounting–Meaning–Nature,scope,functions,advantages
anddisadvantages–ManagementAccountingVsFinancialAccountingandCost
Accounting–Financialstatementanalysis–comparative,commonsizeandtrend
analysis.

UnitII

Ratioanalysis–meritsanddemerits–classificationofratios–Dupontcontrol
chart.

UnitIII
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Fundflowstatementandcashflowstatement–meaning,meritsanddemerits–
preparationoffundflowandcashflowstatements.

UnitIV

Marginalcosting–meaning,meritsanddemerits–costvolumeprofitanalysis
–breakevenanalysis–applicationofmarginalcosting–makeorbuydecision,shut
downorcontinuedecisionandselectionofsalesmix.

UnitV

Standard costing and variance analysis – meaning,advantages and
disadvantages–stepsinvolvedinthestandardcosting–variance–material
variances–labourvariances.

(Note:Questionsmustbe60%ofproblemsand40%oftheoryparts)

TextBooks:

1.ManagementAccounting–S.P.Gupta
2.ManagementAccounting–RSNPillaiandMrsBagavathi
3.ManagementAccounting–Dr.S.N.Maheswari
4.ManagementAccounting–T.S.ReddyandA.Murthy

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VSEMESTER

COURSECODE:7BBA5C3

CORECOURSE-XIV-HUMANRESOURCEMANAGEMENT

UnitI

HRM:Definition and meaning – Differencebetween Human Resource
Managementandpersonnelmanagement–HRM:Objectives–Scope–functions–
FutureofHRM.

UnitII

Recruitment:Meaning–sources–Recruitmentprocess–Selection:Meaning,



174 BBA

procedure–Typesoftests–Advantagesanddisadvantages–Interview:Types–
placementandintroduction–Jobanalysis–.Jobdescription:–Jobspecification-Job
evaluation:Objectives–methodsofjobevaluation.

UnitIII

Traininganddevelopment:meaning,need,importance–typesoftraining.
Executivedevelopment:meaning,objectiveandimportanceofexecutivedevelopment–
Methodsofexecutivedevelopment.

UnitIV

WageandSalaryAdministration:Objectivesandprinciplesofwagesand
salaryadministration–Componentsandmethodsofwagepaymentpromotion,
transferanddemotion.PerformanceAppraisal:Meaning,methodsofperformance
appraisal.

UnitV

IndustrialRelations:meaning,objectiveandimportanceofIR–Causesfor
poorindustrialrelations-Workers’participationinmanagement–conceptneedand
formsofworkers’participationinmanagement–CollectiveBargaining–definition,
features,essentialsandroleofcollectivebargaining–CollectiveBargaininginIndia.

BooksRecommended:

1.HumanResourceManagement – ShashiK.Gupta
2.HumanResourceManagement – C.B.Memoria
3.HumanResourceManagement – S.S.Khanka
4.PersonnelManagementandIndustrialRelations – Tripathi and
Reddy.
5.HumanResourceManagement:TextandCases _ Sundar.K

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VSEMESTER

COURSECODE:7BBAE1A

ELECTIVECOURSE–I(A)TOURISMMANAGEMENT

UnitI

Historyoftravelandtourism–ancient,medievalandcontemporaryperiods–
Tourism–definition–forms–Motivationfortravel–barrierstotravel–tourism
product–travelindustrynetwork.
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UnitII

Internationaltourism–toptourismpromotingcountries–majordestinations–
spendingandearningsbydifferentcountriesandotherdetails–Domestictourism–
Indiantourism–Touristattractions–preferredplaces–historicalpast–culture–
seasonality–foreignexchangeearnings–profileofvisitors–factorsinfluencing
tourismdevelopment–Social,EconomicandEnvironmentalimpactontourism.

UnitIII

Tourism and the State – NationalTourism Administration (NTA)–
ComparativestudyofNTAsofvariouscountries–activitiesofDepartmentofTourism
–IndiaTourism DevelopmentCorporation(ITDC)–StateTourism Development
Corporations(STDCs)–Tourismplanning–needforplanning–processofplanning,

UnitIV

Surfacetransport–Airlineindustry–TravelAgents–functions–automation
intravelindustry–ComputerisedReservationSystem–ImportanceofCRSfortravel
agents–WorldTourismOrganisation–InternationalAirTransportAssociation.

UnitV

HotelIndustry–typesoftouristaccommodation–managementsystem of
hotels–franchise,managementcontracts,referralsystems–hotelindustryinIndia–
finance,concessionsandincentivesgivenbygovernment–majorhotelchainsofIndia
–Tourismpromotion–roleandimportance–advertisingandpublicity.

BooksRecommended:

1.SuccessfulTourismManagement(Vol.:I)–FundamentalsofTourism–Pran
Seth

2.SuccessfulTourismManagement(Vol.:II)–TourismPractices–PranSeth
3.InternationalTourismManagement–A.K.Bhatia
4.TourismMarketing–S.M.Jha.

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VSEMESTER
COURSECODE:7BBAE1B

ELECTIVECOURSE–I-(B)MARKETINGRESEARCH

UnitI

MarketingResearch–Definition–Nature,scopeandimportanceofMarketing
Research–Applications,usesandlimitations–PositionofMarketingResearchin
India–RoleofMarketingResearchAgencies.
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UnitII

MarketingResearchprocedure–ScientificmethodsinMarketingResearch–
Difficultiesinapplyingscientificmethods–ResearchDesign–Exploratoryand
Conclusiveresearch– methodssuchasdescriptiveresearchandexperimental
research.

UnitIII

Collectionofdata–Primarydata–methodsofcollection–observationand
interview –Methodsofinterview –meritsanddemerits–Secondarydata–
advantagesandlimitations–evaluatingsecondarydata–sourcesofsecondarydata
–Questionnaire–stepsindraftingquestionnaire–Typesoferrorsininformation
fromrespondents.

UnitIV

CensusVs.Sampling– Reasonsforsampling– Typesofsampling–
Probabilitysamplingandnon-probabilitysampling–samplingmethods–meritsand
demerits–Attitudemeasurement–ScalingTechniques–Classificationandtabulation
ofdata–presentationofdata–Reportwriting.

UnitV

MotivationResearch–techniquesandlimitations–ProductResearch–Test
Marketing–AdvertisingResearch–Salesanalysisresearch–ConsumerResearch.

BooksforReference:

1.MarketingResearch:Principles,Applicationsandcases–D.D.Sharma
2.MarketingResearch–HarperBoyd&RalphWestfall
3.MarketingResearch–Taylor
4.ModernMarketingResearch–Kulkarni
5.ModernMarketingResearch–M.N.Mishra

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VSEMESTER
COURSECODE:7BBAE2A

ELECTIVECOURSE-II(A)-SERVICEMARKETING

UnitI

MeaninganddefinitionofServicesMarketing-Componentsofaservice–
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differencebetweengoodsandservice–characteristicsofservices.Evolutionand
growthofservicesector.

UnitII

Servicedesign–guidingprinciplesinservicedesign-factorstobeconsidered
indesigningserviceprocess–Blueprinting–componentsanduses-Servicelayout–
types-servicebenchmarking.

UnitIII

Servicemarketingmix––Definition-Characteristicsofservicemarketingmix
processofservicemix–Serviceproduct–Coreconceptofservice-ServiceOffer,
servicedeliverysystem,Brandingofservices-Stagesindevelopingnewservices.

UnitIV

Pricingofservices-Meaningofprice-objectivesofpricing-factorsaffecting
pricingdecisions-Typesofpricinginservices.ServicePromotion–Advertising-
definition-stepsinadvertisingprocess,objectivesofadvertising-salespromotion-
personalselling-Directingmarketing.

UnitV

Location-factorstobeconsideredinchoosingaservicelocation-Methodsof
distributingservices-deliveryofservicesthroughintermediaries.Servicepersonnel-
contractpeople-Strategiesforcreatingcustomer-orientedservicedelivery.Physical
evidence–servicescape-serviceprocess

TextBooks:
1. ServicesMarketing–Dr.L.Natarajan:MarghamPublications
2.ServicesMarketing–Balaji:HimalyaPublications
3.ServicesMarketing–S.M.Jha:HimalayaPublications
4.ServicesMarketing–Thomson,Hoffman:SouthWesternPublications

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VSEMESTER
COURSECODE:7BBAE2B

ELECTIVECOURSE-II-(B)-INSURANCEMANAGEMENT

UnitI

ConceptofInsurance–nature–roleandimportanceofinsurancemanagement
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–principlesandfunctions–roleofaninsurancecompanymanager.

UnitII

NatureofLifeInsurance–classificationofpolicies–selectionofrisk–
measurementofrisk–surrendervalue–valuationandsurplus–managementofLIC
ofIndia.

UnitIII

NatureofMarineInsurancecontracts–classificationofpolicies–policy
conditions–premiumcalculations–marinelosses–paymentclaims–managementof
marineinsurance–roleofmanagerinmarineinsurancebusiness–recenttrendsin
marineinsurancebusiness.

UnitIV

NatureandusesofFireInsurance–Fireinsurancecontract–kindsofpolicies
–policyconditions–ratefixationinfireinsurance–Paymentofclaim–management
offireinsurance–roleofamanagerinfireinsurance–Recenttrendsinfireinsurance
business.

UnitV

MotorInsurance–BurglaryInsurance–PersonalAccidentInsurance–
RuralInsuranceinIndia–roleofamanageroftheseinsurance–Privatisationof
InsuranceIndustryanditsimpacts.

RecommendedBooks:

Insurance-PrinciplesandPractice–M.N.Mishra.

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VISEMESTER
COURSECODE:7BBA6C1

CORECOURSE-XV-INVESTMENTMANAGEMENT
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UnitI

InvestmentManagement–meaning–nature–scope–Investmentprocess–
gambling–speculation–securities–equityshares–preferenceshares–sweatequity
–rightshares–bonusshares–debentures–bonds–warrants.

UnitII

SecurityMarket–MewIssueMarket(NIM)–partiesinvolvedintheNIM–
roleofNIM–functionofNIM–Secondarymarket–functions–listingofsecurities–
methodsoftrading–SEBIanditsroleinNIMandstockmarket–recenttrendsin
stockmarketandNIM.

UnitIII

Risk–typesofrisk–riskandreturnanalysis–Fundamentalanalysis–
technicalanalysis–EfficientMarketTheory.

UnitIV

PortfolioManagement–meaning–portfolioconstruction–objectivesof
portfolio–selectionofportfolio–Markowitzmodel–Sharpemodel–Capitalasset
pricingmodel–Arbitragepricingtheory–assumptions,significancesandlimitations
ofeachtheory.

UnitV

PortfolioEvaluation–meaning–needs–Sharpe’sperformancemeasures–
Reynar’sPerformanceIndex–Jensen’sPerformanceIndex–theirsignificanceand
limitations–Portfoliorevision–Formulaplans,constantrupeevalueplan–constant
ratioandvariableratioplan.

BooksforReference:

1.InvestmentAnalysisandPortfolioManagement– R.P.Rustogi
2.InvestmentManagement – V.K.Balla
3.InvestmentManagement – PreethiSingh
4.SecurityAnalysisandPortfolioManagement – PUnithavathiPandian.

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VISEMESTER
COURSECODE:7BBA6C2
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CORECOURSE-XVI-FINANCIALMANAGEMENT

UnitI

FinancialManagement:meaning,objectives,functionsand limitations–
Responsibilitiesoffinancialmanager–CapitalStructure:meaning–essentialsand
principlesofcapitalstructure–Factorsdeterminingcapitalstructure–(Theoryonly).

UnitII

SourceofFinance:Longterm,medium term andshortterm –Typesof
securities–Debt,EquityandPreferencestock–WorkingCapitalManagement:
techniquesofforecastingworkingcapital–Simpleproblems.

UnitIII

Costofcapital–concept–importance–classification–Determinationofcost
ofcapital–Simpleproblems.

UnitIV

BudgetandBudgetarycontrol–meaning,characteristics–Advantages,
limitationsandessentialsofasuccessfulbudgetarycontrol–classificationofbudgets
–preparationofproduction,salesandcashbudgets–flexiblebudget–Simple
problems.

UnitV

CapitalBudgeting–meaning,importance–factorsaffectingcapitalinvestment
proposals–capitalbudgetingappraisalmethods–payback–ARR–NPV–IRR
methods–Simpleproblems.

(Note:Questionsmustbe40%ofproblemsand60%oftheoryparts)

BooksRecommended:

1.PrinciplesofFinancialManagement – S.N.Maheswari
2.FinancialManagement – M.Y.Khan&P.K.Jain
3.FinancialManagement – Dr.S.P.Gupta
4.FinancialManagement – I.M.Pandey

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VISEMESTER

COURSECODE:7BBA6C3
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CORECOURSE-XVII-BUSINESSLAW

UnitI

MeaningofLaw–Importance–CommercialLaw–Meaning–Importance–
LawofContracts–Contract–Meaning–Types–EssentialsofavalidContract–
Offer–Acceptance–Consideration–CapacityofParties

UnitII

FreeConsent–Misrepresentation–Fraud–Co-ercion–UndueInfluence–
BreachofContract–DischargeofContract–ContractofIndemnityandGuarantee.

UnitIII

SaleofGoodsAct,1930–EssentialsofaContractofSale–Conditionsand
warranties–TransferofProperty–Unpaidseller–rights.

UnitIV

LawofAgency–Agent–meaning,Types–Duties,Liabilitiesandrightsof
agentandPrincipal–creationandTerminationofAgency.

UnitV

CompaniesAct1956–Company:Meaning–Types–Characteristicsofa
Company–FormationofaCompany–NecessaryDocuments–Memorandumand
Articles–IntroductionaboutCapitalandShares–BriefIntroductionaboutcompany
Management.

TextBooks:

1.CommercialLaw – N.D.Kapoor
2.AManualofMercantilelaw – M.C.Shukla
3.Mercantilelaw – M.J.Sethna
4.Businesslaw – R.S.N.Pillai&Bagavathi

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VISEMESTER
COURSECODE:7BBA6C4
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CORECOURSE–XVIII-PROJECTREPORT&VIVA-VOCE

MaximumMarks–100

60%forReportEvaluation

40%forViva-Voce

(Note:BotharejointlyevaluatedbyExternalandInternalExaminers)

♣♣♣♣♣♣♣♣♣♣

IIIYEAR-VISEMESTER
COURSECODE:7BBAE3A
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ELECTIVECOURSE-III-(A)RETAILMANAGEMENT

UnitI

Retailing:Meaning,Nature,Classification–Importance–FactorsInfluencing
Retailing–FunctionsofRetailing–Retailasacareer–TrendsinRetailing.

UnitII

DevelopingandapplyingRetailStrategy:StrategicRetailPlanningProcess–
RetailOrganization–ClassificationofRetailUnits–Corporatechains,Departmental
Stores,DiscountStores,SuperMarkets,andWarehouseClubs.

UnitIII

SettingupRetailorganization:Sizeandspaceallocation,locationstrategy,
factorsaffectingthelocationofRetail–ObjectivesofGoodstoreDesign.Typesof
Layouts–VisualMerchandisingTechniques–ControllingCostsandReducing
InventoriesLoss–Exteriors,Interiors.

UnitIV

RetailinIndia:EvolutionandSizeofretailinIndia–Driversofretailchangein
India–EnvironmentandLegislationforRetailing–ForeignDirectInvestmentin
retail–ChallengestoretaildevelopmentsinIndia–UseofInternetandRelated
TechnologytoImproveRetailBusiness–ElectronicDataInterchange,Database
Management,Datawarehousing

UnitV

Globalretailmarkets:Strategicplanningprocessforglobalretailing–
Challengesfacingglobalretailers–ChallengesandThreatsinglobalretailing–
Factorsaffectingthesuccessofaglobalretailingstrategy–U.S.retailersandforeign
markets–ForeignretailersandU.S.markets.

TextandReferenceBooks:
1.S.Shajahan–RelationshipMarketingMc.GrawHill
2.BarryBermanandJoelREvans–RetailManagement–AstrategicApproach
3.PhilipKotler,MarketingManagement,PrenticeHall
4.SwapanaPradhan–RetailingManagement
5.DravidGilbert–RetailMarketing
6.J.Lamba–TheArtofRetailing
7.GibsonGVedamani–Retailmanagement–functionalprinciplesandPractice,

Jaico.,
♣♣♣♣♣♣♣♣♣♣
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IIIYEAR-VISEMESTER
COURSECODE:7BBAE3B

ELECTIVECOURSE–III-(B)INTERNATIONALMARKETING

UnitI

IntroductiontoInternationalMarketing:DefinitionandscopeofInternational
Marketing–DifferencebetweenDomesticMarketingandInternationalMarketing–
DifferentmodesofInternationalMarketing–ProblemsinInternationalMarketing–
TrendsinIndia’sforeigntrade.

UnitII

ExportPolicyandProcedure:India’sExportImportPolicy–Exportdocuments
–Statutoryandoperationaldocuments–Procedureforexporting.

UnitIII

Modesofexportpayment:Briefoutlineonmodesofpayment–LetterofCredit–
Definitionandimportance–PartiestoL/C–typesofL/C–ModusOperandiofL/C–
Institutionalsupporttopromoteexports–Incentivesavailableforexporters.

UnitIV

InternationalMarketResearch:ConsumerBehaviourandcompetitionin
foreignmarkets–Issuesinmarketresearch–standardisationandadaptation.

UnitV

InternationalMarketingStrategies:Pricingpolicyforexports–Distribution
channeldecisions–Promotionstrategies–globalisationandforeigntrade–Roleof
MNCs.

BooksforReference:

1) InternationalMarketing – FrancisCherunilam
2) ExportManagement – TASBalagopal
3) InternationalMarketing – KanarandMittal
4) InternationalMarketingManagement – RL Varshney and

Battacharya.

♣♣♣♣♣♣♣♣♣♣


